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Teen Entreprenute

Raul Herrera, a.k.a. The Candy Man,
sells candy bars to finance his future.
ever say that teenagers are not
willing to work to get what they
want. For two Brand teens, they want
to become DJ’s. Raul Herrera, 17,

rs Learn the Value of Making a Dollar

and Pablo Garcia, 17, are aspiring to
become Techno DJ’s and are saving
up to buy equipment. One way they
are raising money is by selling choco-
late bars and other treats at the Boys
& Girls Club.

They got the idea of selling the
candies after talking with their Key-
stone advisor. One of the components
in Keystoning is entrepreneurship.
Instead of asking their parents for the
money to buy the equipment, they
asked for seed money to buy their first
box of candy bars. They also asked
Christy de Leon, Brand’s Unit Direc-
tor, for permission to sell during the
after school programs.

The teens learned the concept of

supply and demand after they under-
priced their products and made little
profit. But with the earnings, they
bought more candy and adjusted the
prices at a reasonable rate. They also
diversified their products by selling
bags of chips and smaller pieces of
candies to sell at 25¢ for those chil-
dren that had little money with them.

Raul and Pablo know the cardinal
rule in sells and that is to keep the cus-
tomer happy. From time to time, they
have used a portion of their proceeds
and bought pizza and other treats for
the teens. “It is our way of saying
‘thanks’ to the Boys & Girls Clubs
for allowing us to make our dream a
reality,” said Raul.

Brand Center Hosts Soccer Tournament

In October, the Brand Center invited the other BGC-
McAllen teen centers to a friendly game of soccer. The Re-
tama Unit came in full force with a team of over 15 players.
Unfortunately, due to the recent rains, the games had to be
moved indoors. But this did not hamper the teens’ spirits.
Instead of playing for their units, five teams of six players
(plus one alternate) were formed. Two teams represented
the Retama unit while Brand had three. A tournament brack-
et was formed to determine the order of play. After two
hours and several games later, La Cruz Azul from Brand
won the tournament.

Regardless who won, the teens from both units had a lot
of fun playing soccer. They had a chance to mingle with
teens from other parts of McAllen and meet other staff.

As for the Brand Center, recruitment for teens shot up.
One of the conditions for playing in the tournament was that
all players had to be members of the Boys & Girls Clubs of

McAllen. “We saw a surge of new faces coming into the the new members wanted to do is play soccer, but now they
center,” said Robert Gonzalez, teen staff. “At first, all that have gotten involved with the other activities.”
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UTPA Recruiter Visits Brand Teen Center

On October 23, 2007, the Boys & Girls Club Teen Center at
Brand hosted college night as part of the Goals to Graduation
national program. Myra Martinez, a recruitment officer for the
University of Texas-Pan American, spoke to the teens of the im-
portance of an education. She told her personal story; a story of
perseverance. “As a teen, [ was not the best student,” she said, *
many people thought I would not finish school, much less enter to
college.”

“I did not know how I was going to pay for it. I wanted to give
up, but [ wanted to prove everyone wrong.” Ms. Martinez added.
Through hard work and determination, Ms. Martinez graduated
and now works to recruit students into the University.

The teens, especially those that are not the best students aca-
demically, were shown that there are options for them. Ms. Mar-
tinez explained that a college education is for everyone so long
as they want it. She explained how students could pay for their
education. “Whether it is through loans, grants, or scholarships,
the University is there to work with you.”

“I learned that UTPA offers a lot of interesting courses,” said
Eric Hernandez, 14. “Although I want to go to Texas A&M, I
learned that there are many good oppurtunities close to home.”

All those in attendance also received a “goodie” bag with a
UTPA T-shirt, pens, and informational brochures. To this day, the
teens are seen sporting their UTPA shirt proudly.

top left: JoAnna Gutierrez shows
off her new UTPA T-shirt.

center left: : Ms. Myra Martinez
passes out the “goodie” bags to
| the teens.

bottom left: Erika Gonzalez
learns what UTPA has to offer
by reading the brochure.

right: Eric Hernandez asks

questions regarding the majors
available at UTPA.

;THE UNIVERSITY OF TEXAS-PAN AMERICAN
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On October 23, 2007, the staff in-
vited the teens to a spaghetti dinner at
the Brand Center. Over 30 teens were
treated to a delicious meal that was
prepared by teen volunteers under the
supervision of Lauriano Aguirre. The
teens divided the duties: one team made
the lemonade, another cooked the pasta,
and the third team handled the sauce.

While preparing the meal, the teens
talked about family recipes and ex-
plained the “real” way of making spa-
ghetti (which varied from teen to teen.)

“You need to add salt to the water,”
said Marlen Bocanegra, 13, “then you
put in the spaghetti.”

“You don’t have to put any salt in,”
disagreed another teen.

No matter which recipe was fol-
lowed, the volunteers enjoyed cooking
together. They also liked the fact that
the some of teens that ate were asking
for seconds.

After the meal, the teen volunteers
also learned that part of preparing a
healthy meal is cleaning up. They
washed all the utensils, stored any un-
used items and picked up the chairs and
tables in the lunchroom.

Next month, the Club plans to serve
Chalupas with Agua Frescas.

Teens and staff do their part
to clean the Brand Center
| while our custodian was on
vacation.

Frank Bermea (left) and
teen staff, Robert Gonzalez
(right)) prove that men CAN
clean, too! (Although they
posed more than they actually

cleaned)
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Teens Perform During Red Ribbon Kick-Off

hile most teens were tucked in

their beds on Saturday morning,

Jessica Ramirez, 14 and Eddie Garza,

16, were performing at the Red Ribbon

Rally outside the Brand Center. Both

# teens are regular members of the Boys
{ & Girls Clubs of McAllen.

Under the leadership of James Arredon-
do, Jessica and Eddie learned to play and
sing the song “How to save a life” by
The Frays. They practiced everyday for
two weeks until they got the music right.
Mr. Arredondo would even come in on
his days off to practice with the teens.

top left: Eddie Garza, 16, plays the keyboard
while James Arredondo (in red cap) is on
1 drums.
| bottom left: Francisco Gonzalez sings backup
o and plays guitar.
"_ right: Jessica Ramirez, 14, sing lead to a
crowd of over 200 people.
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